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Indian School Al Wadi Al Kabir
Unit Test - 1
MARKETING (Code: 812)

Class: XII							                Max. Marks:30 
Date: 18/05/2026							      Time: 1 hour

GENERAL INSTRUCTION: 
1. Please read the instructions carefully.
2. This Question Paper consists of 16 questions in two sections–Section A &Section B. 
3. Section A has objective-type questions, whereas Section B contains subjective-type 
questions.
4. All questions of a particular section must be attempted in the correct order.
5. Marks allotted are mentioned against each question/part.



SECTION A: OBJECTIVE TYPE QUESTIONS

	Q. 1.
	Answer any 4 out of the given 6 questions on Employability Skills (1 x 4 = 4 marks)
	Marks

	i. 
	Which of the following kinds of communication do students spend most time engaged in:

a. Listening 
b. Speaking
c. Reading 
d. Writing

	1

	ii. 
	A___________ sentence is one in which there is only one subject and one predicate, or one finite verb.
	1

	iii. 
	According to the United Nations Environment Program (UNEP), green jobs or green collar jobs are works in _______________ that contribute substantially to preserving or restoring environmental quality.
a. Agricultural
b. Research and Development
c. Manufacturing and service
d. All of the above

	1

	iv. 
	The Ministry of Skill Development and Entrepreneurship has set up the _________________. It is working towards developing competencies of people in the domain of renewable energy, sustainable development and waste management.

a. Skill Council of Green Jobs
b. Green Council of Development
c. Both a) and b)
d. None of the above

	1

	v. 
	15 – 20 group members in the village involved in eco – friendly farming are called ________________.
a. FIG (Framer Interest Groups)
b. SID (Social Interest Groups)
c. FEC (Farmer Eco Group)
d. FIG(Farmer Interest Groups)
	1

	vi. 
	The ______________ set up by the Indian government, can be utilized to provide support activities like technology dissemination, training awareness to the local youth and farmers for collection, storage and reuse of agro-waste.
a. Farmer Vigyan Kendras
b. Krishi Vigyan Kendras
c. Indian Vigyan Kendras
d. None of the above
	1

	Q. 2.
	Answer any 10 out of the given 12 questions (10 x 1=10 marks)
	Marks

	i. 
	The various stages in the life cycle of a product are listed in the following order: 

(a) Introduction, Growth, Maturity, Saturation, Decline
(b) Introduction, Growth, Maturity, Decline
(c) Growth, Introduction, Saturation, Maturity, Decline
(d) Introduction, Maturity, Saturation, Growth, Decline

	1

	ii. 
	Products also follow the _______curve with certain products deviating showing a sharp growth followed by a sharp decline.

(a) C
(b) S
(c) V
(d) W

	1

	iii. 
	Who said, “Product is a complex of tangible & intangible attributes, including packaging, colour, Price, Prestige & services that satisfy needs & wants of people”? 

(a) Philip Kotler
(b) William J. Stanton
(c) Peter Drucker
(d) Jonah Berger

	1

	iv. 
	A ____________ is a brand with legal protection, thus ensuring its exclusive use by one seller.

	1

	v. 
	Which one of the following is not an example of Industrial product?
(a)Shirt
(b) Leather
(c) Cotton
(d) Office Equipment
	1

	vi. 
	Sales tend to decline after this stage in the life of a product.
(a) Introduction
(b) Growth
(c) Saturation
(d) Maturity
	1

	vii. 
	_________packaging is additional layers of protection that are removed once the product is ready such as the tube of shaving cream, which is covered in a cardboard box, or a glass bottle covered in cardboard box.
(a) Primary
(b) Secondary
(c) Transport
(d) Temporary
	1

	viii. 
	Which of the following is a Shopping Product? 
(a)T.V. Set
(b) Raw Material
(c) Sugar
(d) Milk
	1

	ix. 
	Which out of the following is NOT included in the components of a product? 
(a) Associated feature
(b) Core product
(c) Logo
(d) Tangible attributes
	1

	x. 
	Attractive packaging is also an efficient _________.
(a) Advertising
(b) Point of sale
(c) Promotion
(d) Point of purchase
	1

	xi. 
	It provides written information about the product helping the buyer to understand the nature of the product its distinctive features.
(a) Brand
(b) Logo
(c) Package
(d)Label
	1

	xii. 
	The ______________ product aims to enhance the value of the product/offer through voluntary improvements.
	1

	
	SECTION B: SUBJECTIVE TYPE QUESTIONS
	

	
	Answer any 1 out of the given 3 questions on Employability Skills (1 x 2 = 2 marks) Answer each question in 20 – 30 words.
	Marks

	Q.3
	Enlist any (2) uses of Green Jobs.

	2

	Q.4.
	Explain the first four stages of active listening.
	2

	Q.5.
	List any (4) things to do during an interview.

	2

	
	       Answer any 2 out of the given 4 questions in 20 – 30 words each (2 x 2 = 4 marks)
	Marks

	Q.6.
	Organise the following products under different categories of consumer goods by preparing a flow chart

a) Furniture b) Cotton Clothes c) Torch d) Vaccinations


	2

	Q.7.
	The package performs three essential roles, enlist any(2)

	2

	Q.8.
	Define Product Positioning and Product Repositioning


	2

	Q.9.
	Briefly explain the two types of shopping products.

	2

	
	         Answer any 2 out of the given 4 questions in 30– 50 words each (2 x 3 = 6 marks)
	Marks

	Q.10.
	These are goods with unique characteristics or brand identification for which a sufficient number of buyers are willing to make a special purchasing effort. Consumers have strong convictions towards the brand, style, or type. Explain any (3) main features of the type of product given in the above case.

	3

	Q.11.
	Convenience products can be further classified into three categories. Explain.
	3

	Q.12.
	This stage occurs when sales begin to fall because customer preferences shift toward more advanced and efficient alternatives. While individual product forms and brands may enter decline relatively quickly, entire product categories tend to persist for a longer period.
In this phase, marketers can adopt three main strategies, explain.

	3

	Q. 13.
	Packaging is an important component of a product as an attractive pack is the most important factor in impulse purchases. State the three useful packaging decisions.

	3

	
	        Answer any 1 out of the given 3 questions in 50– 80 words each (1 x 4 = 4 marks)
	Marks

	Q.14
	At this stage of the PLC, there is an increase in competitors who offer similar features in the market. In this stage, the firm seeks to build brand preference and increase market share. Enlist the (4) strategies Marketers use in this stage.
	4

	Q.15.
	These products are used as inputs to produce consumer products. They are used for non-personal and business purposes. State any (4) features of the identified type of product.


	4

	[bookmark: _GoBack]Q.16.
	William J. Stanton classifies the labels into four, Explain


	4
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